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World Franchising Branding Program

* WorldFranchising.com* (main portal site)

* 100TopFranchises.com* (for exceptional

franchisors with over 50 operating units)

* HottestNewFranchises.com* (for franchisors

with 50 operating units or less)

* Franchises4Vets.com* (to the extent that you

want to attract veterans into your system)

* MinorityFranchising.com* (to the extent that

you want to attract minorities into your system)

* PickThePerfectFranchise.com (franchisor de-

termines required prospective franchisee traits)
*redirected to WorldFranchising.com

Bond'’s Top 100 Franchises (merit-based
promotion of 100 exceptional franchises)
Bond’s Hottest New Franchises (for
franchisors with 50 operating units or
less)

“How Much Can | Make?” (~100 current-
year Item 19s in their entirety)

We Provide the Exposure, You Provide the Value

The overarching objective of the World Franchising Network is to provide the
site visitor with accurate, detailed information so that he or she knows a great
deal about the franchisor’s business before requesting more information about
the company. Source Book Publications and the World Franchising Network
are committed to assisting individuals in their quest for self-employment and
business ownership. We seek to provide prospective franchisees with the most
all-inclusive and up-to-date information on the maximum number of legitimate
franchise systems and service providers. We feel strongly that the inherent
operating and systems advantages that franchising offers make it the preferred
avenue for 95% of those who want to go into business on their own.

All franchisors enjoy the following additional benefits:

« Industry Earnings Claim Package (4 industry options, a $150-$450 value)

* Copy of “How Much Can | Make?” (retail $34.95)

« Copy of Bond'’s Top 100 Franchises (retail $24.95)

« Copy of Bond'’s Hottest New Franchises (retail $24.95)

« Consideration for articles on the franchising industry (two annual USA Today surveys)
* Free participation in industry surveys

The tangible results of participating in the online and print listings are qualified leads
from prospects who already know: 1) your geographic emphasis; 2) the investment re-
quired; 3) the training given; 4) services provided, and 5) enough in-depth background
data to be truly interested and informed before requesting additional information.

1814 Franklin Street, Suite 603, Oakland, CA 94612 ® Tel: 888.612.9908 / 510.839.5471 ® Fax: 510.839.2104

Website: WorldFranchising.com ® Email: info@worldfranchising.com




WorldFranchising.com

THE DEFIN ITIVE GUIDE TO THE WORLD OF FRANCHISING

FASTSIGNS.

More than fast. More than signs
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Franchise Directory
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- Transmission Repair
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Baked Goods (16) = Water Purification/Softening (1)

By Publication »

WorldFranchising.com

The Most Comprehensive and Up-To-Date Website on
Franchising —

The World Franchising Network allows qualified franchisors to “strut their stuff”
to site visitors. The site includes general information, specific links to veteran
and minority outreach efforts, current news, and articles written by the World
Franchising Network.

WorldFranchising.com is the result of a consolidation of six previously stand-alone
websites into one. It is unquestionably the most comprehensive and up-to-date
website on franchising. WorldFranchising.com lists detailed profiles on ~250 North
American franchisors. The profiles are sorted by seven search criteria:

» Key Word (signs, FASTSIGNS, maintenance, etc.)

* Alphabetically

* Industry Type (36 primary categories, over 150 subcategories)

» Total Operating Units (franchised, company-owned, and total)

* Average Total Investment

» Average Franchise Fee

* Publication (Bond'’s Top 100 Franchises, Bond’s Hottest New Franchises,
Veterans’ Guide, Minority Guide)

Each participating franchisor has a detailed profile that is the result of an extensive
47-point questionnaire. The profile includes all of the critical information needed

to determine if one has an interest in becoming a franchisee. If so, the visitor

can either call or email the designated contact person at the franchise who is in
charge of responding to prospective franchisees. If there is no interest, neither the
franchisor nor the prospective franchisee wastes his or her time. (Click here for
FASTSIGNS profile). The 4-color company logo provides brand recognition and
allows visitors instant access to a franchise system.

Growth

One of the most telling aspects of the due diligence Profile Top 100 Veterans Minorities Growth More

process is the growth of the company over the past 6 - 10

years. If its growth is steady and is increasing at a con- Growth by Operating Units

trollable rate, this is encouraging to know. If, on the other

hand, the franchise has lost franchisees in significant FASTSIGNS,

numbers, there should be a straightforward explanation. More than fast. More than signs’
2001-2012

Our growth charts clearyly illustrate the recent progress of
any given franchised business.

Profile Top 100 Veterans Minorities Growth More

FASTSIGNS on World Franchising

Articles
Reset Zoom

Franchising: Alive and Well Among Our Veteran Community
USA T Top S0 Franchises for Veterans in 2013

02 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Latest News on the Web

Tweets by FASTSIGNS

; FASTSIGN 58

As Documented in FDDs

More

; FASTSIGN 58

The More section includes supplemental information about
the specific franchise system that might be of interest to
prospective franchisees. This consists of articles written by
the World Franchising Network that feature the franchise,
recent tweets (@WorldFranNet) about specific franchises,
meaningful tweets from the franchisors themselves, and re-
cent videos that reflect on the company. A link to Frequently
Asked Questions (FAQ) is prominently displayed in the Pro-
file section after the link to the company’s Homepage.

Videos from FASTSIGNS

On YouTube

See more at FASTSIGNS's YouTube Channel



Top 100 Franchises Program
An In-Depth Analysis of Today’s Top Franchise Opportunities

. Each year, the World Franchising Network publishes Bond’s Top 100 Franchises.
The Top 100 Franchises Program is merit-based and features detailed analyses of
top franchises with 50 or more operating units. Companies are evaluated on the
WINDOW: | £asTSlens basis of historical performance, brand identification, market dynamics, franchisee
satisfaction, level of training, on-going support, and financial stability, among various
pennys S 24940 other features. Five editions of the book have been printed to date.
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Selection as a Top 700 Franchise presents an unparalleled opportunity to showcase

your company to thousands of potential investors. Click here for a list of companies — =
that were included in the 2013 Edition. Please understand that inclusion in the

Top 100 is merit-based, not automatic. The book can be purchased at www. e
FranchisingResourceCenter.com for $24.95. R,

Decor, Menu Boards, Graphics

Tools and Saw

Hottest New Franchises Program
The Essential Guide for Up-And-Coming Franchisors

The Hottest New Franchises Program is designed to assist new and growing franchises in
gaining market exposure and increased credibility at a reasonable cost. Qualifying compa-
nies with 50 or fewer operating units are promoted through the HottestNewFranchises.com
site and its accompanying publication, Bond’s

The Franchise Industry’s Guide
to the Hottest New Franchise Opportunitics

' business BOND’S ) Hottest NeW Franchises_ World Franchising Profile | Hottest New \Veterans Minorities Growth More
partner ShelfGenie " ¢
Horiess NEw Network members with 50 or fewer operating T
FRANCHISES e G units can receive promotion through the Hottest
o3 Bdiden |- New Franchises Program at no additional cost.

2014

Website Listing Includes:

e ©Caneme + Expanded business description of your
franchise

* 4-color logo

»  Website profile updates throughout the year
at no cost

v

For the most comprehensive, up-to-date information on Year Franchised Change Company-Owned Change Total Change
The Hottest New Franchis it chottes vfr s

Bond'’s Hottest New Franchises Listing Includes:

*  Your contact information and full World Franchising profile data
*  2-3 page detailed write-up based on your FDD

* Your grayscale logo i
*  Optional 4-color logo on the cover of the book e s

Initial Franchize Fee 332,900

Investment Required

IT System and Setup Fee

Leases and Security 30 53,000
Deposits




of veterans within the system and what special “discounts,”

Reach Out to Military Veterans

This is the definitive guide to franchisors who actively recruit and support military veterans. To the extent that a franchisor is interested
in recruiting military veterans, we have provided a detailed summary of each franchisor’s program, including the current participation

if any, they provide to attract veterans. Franchisors can participate

in Franchises4Vets.com at no cost. The website will prominently display logos of sponsor companies, as well as articles written
by sponsors. Sponsorship of Franchises4Vets is separate from World Franchising Network participation and provides numerous

additional benefits.

Franchises4Vets.com

Franchises4Vets

is rapidly growing,

with new material

and franchisors

added every day. We
provide veterans with

a comprehensive
database of information
on franchising
opportunities.

Specific Veteran Programs

Single Operating Unit  Veteran Discount t

Average Royalty Rate % 50% in year one
Veteran Representation ©

Management employees 20

“50 Top Franchises for Veterans”

Franchises4Vets has T ARTTTOTT
authored five annual high- FRA]\CPHSINGTODAY\@

profile articles for USA FTARChiXS corfmesx ———
offer special programs -
Today entitled “50 TOp for veteran franchisees
Franchises for Veterans.” P
The article provides a
great deal of exposure to
those franchisors selected.
Inclusion is open to any
franchisor with greater than
50 operating units and which
has done an exceptional job
of supporting the inclusion
of veterans. There is no cost
to be included in the article.
Click here for the 2013
survey.

National Minority Franchising Initiative
The Definitive Directory of Over 500 Franchises Actively Seeking and Supporting

Minority Franchisees

The National Minority Franchising Initiative (NMFI) is the premiere organization solely dedicated to bridging the opportunity gap
that exists between franchisors and potential franchisees in minority communities. The Initiative takes a multifaceted approach to
raising franchise awareness in target markets by delivering high-quality products in the areas of publications, electronic media,
education, training, consulting, and strategic partnerships. Similarly, to the extent that a franchisor is interested in increasing
their minority participation or expanding into under-served markets, we have provided a detailed summary of each franchisor’s
program, including the current participation of minorities within the system. If your organization is committed to recruiting minorities
and maximizing business opportunities in under-served markets, we invite you to join the Initiative at no cost.

MinorityFranchising.com

Profile Top100 Veterans Minorities Growth More

Minority Representation
for the questionnaire form that was filed out by the franchiso
Units Owned by Minorities
Number of African American Unit Owners.
Number of Asian American Unit Owners

Number of Hispanic Unit

Number of Native American Unit Owners 0
Other Minority Ownership 0
Minority Management
Total Number of Senior-Level Managagement Employees NA

Number of Minority Senior-Level Managagement Employees NA

Co-Owned Minority Managers NA
Corporate Minority Managers
Minority Board Members

Minority Program

De

The Initiative’s website,
MinorityFranchising.com,
provides a searchable directory
(6 custom sorts) of more than
500 franchisor profiles. Leads
will be generated through the
Franchise Info Expediter™ lead
generation system and sent
directly to the franchisor.

The site also prominently
displays the logos of NMFI
sponsors, as well as articles
written by sponsors.

“50 Top Franchises for Minorities”

@FRANC}HSNG T0DAY The National Minority Franchising

Initiative authors two high-profile
articles — “The Top 25 Franchises
for Minorities” for PODER
Enterprise magazine and “50 Top
Franchises for Minorities” for USA
Today. These undoubtedly provide
a great deal of free exposure

to those franchisors selected.
Inclusion in these publications is
open to any franchisor with greater
= =1 than 50 operating units and which
has done an exceptional job of supporting the inclusion of
minorities. There is no cost to be included in the articles. Click
here for the 2013 survey.




“How Much Can | Make?” - 2014

An “Insider’s Guide” to Actual Sales, Expenses, and/or Profit Data on Major

Franchise Systems

THE INDUSTRY’S MOST RESPECTED AUTHORITY ON THE FRANCHISE SELECTION

PROCESS FURNISHES ACTUAL FRANCHISOR-PROVIDED HISTORICAL FINANCIAL DATA
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FOR THE MOST COMPREHENSIVE, UP-TO-DATE INFORMATION ON

THE WORLD OF FRANCHISING, VISIT WWW.WORLDFRANCHISING.COM

This is an “insider’s guide” to actual sales, expenses, and/or profit data on major
franchise systems. This annual publication, now in its 13th Edition, includes roughly
100 earnings claim statements (Item 19s). Included with your World Franchising
membership is a complimentary copy of “How Much Can | Make?” (retail $34.95) upon
publication.

“How Much Can | Make?” is an annual publication detailing difficult-to-obtain historical
sales, expenses, and/or profit data on actual franchise operations, as provided by

the franchisors themselves. Because publication of an earnings claims statement is
at the sole discretion of franchisors, only about 60% choose to provide this critical
information. The 2013 “How Much Can | Make?” includes ~80 recent earnings claims
statements in their entirety. In reviewing these actual performance statistics, readers
will gain invaluable insights on the true economics of major players in the industry.
World Franchising Network participants are approached about featuring their earnings
claims statement in its entirety in the 2014 Edition of “How Much Can | Make?”

Click here for a list of companies that were included in the 2013 Edition. The book can
be purchased on www.FranchisingResourceCenter.com for $34.95.

PickThePerfectFranchise.com

As a participant in the World Franchising Lead Generation Program, you will automatically be included on PickThePerfectFran-
chise.com. This site matches a franchisor’s desired characteristics with prospective franchisee traits. Using a 7-point ques-
tionnaire, we match clients with leads that meet their specific requirements, as well as investment and business experience

requirements.

The site provides an additional venue in which to promote your
franchise and generate qualified leads. Set your screening criteria

to specify the exact requirements that you are looking for, allowing
you to receive requests only from those prospective franchisees who
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meet these specified needs. These include:

* Primary franchise industry visitor is interested in (16 options)

» Range of capital to invest (5 options)

* Location in the U.S. and Canada (by state or province)

*  Whether or not the visitor is currently a franchisee

*  Previous business experience (5 categories)

*  Whether visitor is looking for single unit, multiple units, or area
developer

+ Time frame to invest (3 months, 3-6 months, over 6 months)

When a site visitor’s responses match the needs of a given franchi-
sor, then a link to that franchisor’s profile will show up.

1. What type of franchise(s) are you interested in starting?
(check all that apply)

Advertising & Promation
Automotive

Business Senices
Children's Senvices
Cleaning

Computer & Intemet
Education

Financial Senices

2. How much capital are you willing to invest?

o

Foods & Restaurants
Health/Beauty/Fitness
Home Senvices

Retail

Sports & Recreation
Training

Travel & Lodging

All Other Categories



@ & World Franchising Network

Earnings Claims Reports
Gain Insider Knowledge

Included in your World Franchising membership is a
complimentary 2013 earnings claims package from the Food-
Service ($250 - 143 ltem 19s), Service-Based ($450 - 264 ltem
19s), Retail ($150 - 37 Item 19s), or Lodging ($150 - 57 ltem
19s) industry (your choice). All Item 19s are from 2013 FDDs
and contain 2012 operating data. For more information, see

Additional Features

In addition to the wealth of information about specific
franchisors, the site also provides a great deal of information
about the industry and third-party services. These include:

* Franchising Suppliers (www.FranchisingSuppliers.com)
* Franchising Attorneys (www.FranchisingAttorney.com)
» General industry news

* Franchising industry events and conventions
* General industry press releases

JOIN TODAY

Discounts for Franchisors
with Multiple Brands

www.ltem19s.com.

To join the World Franchising Network, simply submit the following:

* Response & Payment Form (see below)

* Profile Questionnaire (Click here)

* Veteran Questionnaire - Optional (Click here)

* Minority Questionnaire - Optional (Click here)

* Pick The Perfect Franchise Questionnaire - Optional (Click here)

 Forward your most recent FDD for consideration for the 2014 edition of Bond’s
Top 100 Franchises or inclusion in Bond'’s Hottest New Franchises

* Your 4-color company logo(s), high-resolution (at least 300 DPI) EPS or TIFF file
in CMYK color format. Click here for details (email to info@worldfranchising.com)

1 Brand — $1,500 for 12 months
2 Brands - $1,200 each

3 Brands - $900 each

4 Brands — $800 each

5+ Brands — $700 each

PARTICIPATION

O Yes, we wish to participate in the World Franchising Network. We understand that we will be charged $1,500 and that the
benefits include those enumerated above. We understand that this contract will automatically renew each year unless we submit a
termination notice at least 30 days prior to the renewal period. Our contract will renew every year at the price stated above and we
will not be subject to yearly price increases as long as the contract is in effect. Once cancelled, renewals will be at the rates then
in effect.

Enclose Payment

[ Check Enclosed [Invoice Us

Charge My: ||:|American Express [Jvisa [OMasterCard
Card Number: Expiration Date: CVV2 Code:
Name on Card: Billing Zip Code:

Approved By: Phone Number:

Company Name:
Date:

World Franchising Network
1814 Franklin Street, Suite 603, Oakland, CA 94612  Tel: 888.612.9908 / 510.839.5471  Fax: 510.839.2104

Website: WorldFranchising.com ¢ Email: info@worldfranchising.com


http://assets.worldfranchising.com/media/questionnaire-minority.doc
http://assets.worldfranchising.com/media/questionnaire-veteran.doc
http://assets.worldfranchising.com/media/questionnaire-pick-the-perfect-franchise.doc
http://assets.worldfranchising.com/media/questionnaire-world-franchising.doc
http://worldfranchising.com/_nd/info/logo_requirements.htm
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