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Footnotes:

1. Each 12-month period, and the corresponding gross sales, reflects a consecutive operating year. A
store’s first 12-month operating period generally commences with the first day of the first full month it is
open to the public. For example, the first 12-month operating period for a store that opens on March 3,
2000 runs April 1, 2000 through March 31, 2001; the second 12-month operating period runs April 1,
2001 through March 31, 2002; and so on.

2. "Gross Sales" figures are unaudited and do not reflect the costs of sales, operating expenses, start up
expenses or other costs or expenses that must be deducted from the gross revenue or gross sales
figures to obtain net income or profit. The information reported reflects historical results, and past
performance is no indication of future performance.

3. This chart excludes stores that have been open for less than 12 months as of 2/28/2007.

4. Bakery Café Concept Store. We have one franchised store operating under a concept we refer to as
“‘Bakery Cafe". In addition to the standard products offered by It's A Grind stores, this store also sells
sandwiches and salads prepared fresh on site. This store is also much larger in size than our standard
business model, approximately, 3,500 square feet compared to 1,200 to 1,700 square feet for a model It's
A Grind store.

5. The information reported is based principally upon the results of Stores operating in California. Your
market area is likely to be materially different in a variety of ways, since costs, demographics, prices,
market economies, etc. are likely to vary significantly from geographic area to geographic area, market to
market, etc. Therefore, any store operated by you is likely to have materially different resuits for these
reasons, as well as the fact that new stores are extremely likely to have fewer sales on an annual or other
basis than an experienced store. Of the total number of franchised stores for which results are reported,
45 are in California, 6 are in Nevada, 2 are in Arizona, 4 are in Colorado, 5 are in Texas, 2 are in
Missourri and 1 store each is in Michigan, Florida, Georgia, North Carolina and Tennessee.

6. These stores are owned and operated by It's A Grind, Inc., our Affiliate.

7. IAG Lakewood, Inc., in which Marty Cox, our president, owns a 75% interest, operates an It's A
Grind Store. IAG Lakewood, Inc. was granted an It's a Grind Franchise on October 12, 2005, but the
terms of its Franchise Agreement are materially different from and, in some ways more favorable
economically and otherwise, than the agreement offered under this Offering Circular.

8. All of these stores are mature stores and have been open for business from 4 to 12 years. These
stores operate in a manner substantially similar to franchised locations. These resuits exclude the sales
of an It's A Grind Store owned and operated by It's A Grind, Inc. that is located in a small space in an
office building complex. it is in a small food court at the base of an eleven-story office building that
primarily serves the tenants and visitors of the building. This store's reported gross sales for the 12-month
period ending 12/31/06 were $122,1989. This store only operates during office building hours, Monday -
Friday. Its sales results have been omitted from the chart above as it does not accurately represent our
current It's A Grind franchise store model. All of the reporting It's A Grind Inc. and IAG Lakewood, Inc.
stores are located in Long Beach, Signal Hill or Lakewood, California. Your market area is likely to be
materially different in a variety of ways from these locations, since costs, demographics, prices, market
economies, and other factors are likely to vary significantly from geographic area to geographic area,
market to market, etc. Therefare, any store operated by you is likely to have materially different results for
these reasons, as well as the fact that new stores are extremely likely to have fewer sales on an annual
or other basis than an experienced store. (See Items 1 and 20 of the Offering Circular for more
information on these companies and their operations)
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